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Introduction

Subliminal messages are encoded gestures or coherent, structured messages that are
passed to an individual without conscious awareness of the particular person. However,
subliminal messages are considered to be effective to a certain degree depending on their
complexity and the alertness of the individual in question (Vermont Department of Health,
2008). Subliminal messages are common in the media industry, which is responsible for
dissemination of information to the masses. They have the capability to influence the manner
in which people behave or respond to a certain stimuli (Radford, 2007). Moreover, they can
alter perception of an individual without their effects being directly observed. Thus, the
stimuli of subliminal messages is said to be of a special nature, so that they cannot be easily
identified as the causes of the resulting change.
Hollywood and Walt Disney are some of the few names that are synonymous with the
film industry worldwide (Stewart, 2012). Hollywood produces art of cinema, which
influences most individuals’ life at one time or another in their lifetime. There is a high
possibility of presence of subliminal messages in such productions (Radford, 2007). On the
other hand, Walt Disney produces cartoons and programs which are meant for children, and
are generally considered harmless. This perception, coupled with a child’s limited ability to
discover hidden messages make it more effective as a tool for disseminating subliminal
messages (Stewart, 2012). Despite the fact that most people are oblivious of the presence of
such messages in media content, subliminal messages can be used to control people in
masses for commercial, political or social subjugation. Furthermore, subliminal messages
become an issue of concern due to their inconspicuousness and stealth nature (Vermont
Department of Health, 2008).
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1. Disney’s Cartoon Movies

The visual content of movies made by Disney is intended for children. For this reason,
most people consider the movies to be harmless (Lousant 2009). Moreover, due to the use of
fictional characters and ancient tales as the basis for the movies, they are considered safe.
However, Walt Disney adds sexual content to some productions such as Aladdin from the
Arabian nights, the popular children’s story, Lion King, English tale of The Little Mermaid
(Klimov, 2003). Addition of sexual content to such traditional themes influences the
popularity of Walt Disney Company without the knowledge of the consumer. Over years,
Disney’s has been successful selling such material, leading to the notion that sex is an
acceptable ingredient to expand sales (Klimov, 2003).
Several scenes in the movies made by Disney’s are explicitly sexual in nature. For
example, in Aladdin, the main character whispers to teenagers to undress after he calls
jasmine over. This is far different from the plot of the original tale on which the movie is
based (Rosien, 2011). Although no sexual action is mentioned by characters in the movie at
that moment, the idea of taking one’s clothes off remains in the viewer’s mind (Pandita &
Kulkarnib, 2012). Direct reference to sex and sexual organs is made in the Lion King without
involvement of the characters. Some animations make a visual representation of the sexual
content on the screen through an inconspicuous cross fading effect (Rosien, J. (2011). Little
Mermaid and other Disney movies have been found to have concealed sexually explicit
pictures which are arguably intentionally integrated into the productions as subliminal
messages (Klimov, 2003). One absurd scene in The Rescuers shows blurred images of a
topless woman. Such concealed content sets a dangerous precedence for future children’s
movie culture.
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2. Hollywood’s Passion of Christ by Mel Gibson
Although Passion of Christ is a movie intended to show the extent of God’s love for
humanity, it has been regarded as a film that awakens people’s memory of the unfortunate
history of the Jews and the violence that has been meted out on them over centuries (Hammer
& Kellner, 2011). In this regard, the film awakens the memory of accounts of excesses of
Nazi Germany, Tsarist Russia and other campaigns against Semites in history of humanity.
The extreme violence in the film has no basis of history as presented by the bible or any
reputable scholar. Jim Caviezel, who performs as Jesus, gives a good-looking and attractive
representation of Jesus (Hammer & Kellner, 2011). This appears to be sexual content to any
keen and informed viewer, but may appear as the expected character, and have the
appearance of the real perception of Jesus to any other passive viewer. There is no other
reason whatsoever for making the Jesus character very attractive other than to capture the
sexual admiration of a certain section of the audience. Association of the word “passion” with
extreme violence and an important religious deity also seems pervasive to anyone with a
sense of civility (Hammer & Kellner, 2011). Moreover, horrifying references to Satan in the
beginning of the film and in some scenes prior to crucifixion of Jesus is offensive. At one
moment, Judas the Iscariot encounters devilish children who haunt him for betrayal of Jesus.
The whole film actually associates Semites with extreme violence and evil, and violence with
sexual connotations dominates the film.
For some viewers, the film may present the horrific treatment Jesus had to go through
in order to secure salvation for humanity. However, it is likely that most people who watch
the film notice the hidden sexual messages and the anti-Semitic gestures. However popular
the Passion of Christ might be, the truth is that it leaves an anti-Semitic and pervasive sexual
impression on the viewers without their conscious realization. Such films are likely to
aggravate the passive anti-Semitic attitude that has been slowly fading out around the world
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for the second half the twentieth century. There are other films from Hollywood with similar
profiles, but passion of Christ attracts most attention. Mel Gibson’s film is a representation of
religious fundamentalism that still prevails throughout the world, fuelled by the provocative
movies from Hollywood. This film was released at a time the world was experiencing
fundamentalist violence and the ill-advised military campaigns of the Bush administration in
Iraq. It amplified the tension and animosity between the world’s major faiths and aggravated
the feelings of people in constant conflict in the Middle East.
3. Blagoy Klimov’s Examination of Evidence from Disney and Hollywood.
Blagoy Klimov assesses the effect of subliminal messages hidden in advertisements and
promotional movies. He examines how some movies and advertisements are crafted and
structured to manipulate the viewer and impair the capacity to make correct and independent
choices (Klimov, 2003). Furthermore, he examines the history of subliminal messages from
the early development of the film industry. In 1957, in promotion activities prior to the
release of the Picnic in New Jersey, James Vicary included a subliminal message intended for
advertisement of popcorn and Coca-Cola soft drinks in the program. To this effect, he
displayed a message urging people to consume the fast food products on the television screen
for a fraction of a second (Klimov, 2003). The time for which the messages were displayed
was so brief that it was impossible for humans to consciously perceive the messages.
However, the minds of the people in the audience would always subconsciously capture the
message. A short while later, there was a significant increase in sales for popcorn and CocaCola soft drinks (Klimov, 2003). This showed that it was possible to influence people by use
of subliminal messages without the conscious perception of the audience or the censoring
authorities. This was the original idea that prompted other Hollywood media personalities in
the succeeding decades to result to hiding messages in media content with the intention of
influencing the decision of the audience.
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Klimov points out that it was difficult for the law to define specific laws that would
galvanize the public form such messages. This is because of the enigmatic nature of
subliminal messages. It was often difficult to ascertain the validity of claims of dissemination
of subliminal messages. The legislature went on to pass laws to control the use of subliminal
messages since the trend contradicted the principles of public interest (Klimov, 2003).
In modern times, Klimov cites the US election campaigns in 2000 where the last five letters
of the word “democrats ” were exaggerated and flashed on the screen at different times
effectively associating the mentioned target group with a reviled rodent (Klimov, 2003). The
person responsible for the campaign poster acknowledged the presence of such craft but
distanced it with the infamous rodent. On the other hand, the message had some effect on the
viewers whether the author intended it or not. Klimov cites empirical evaluation of
advertisement by Jim Hagart to explain the effect of subliminal messaging.
One of the advertisements examined is the graphical representations of a beggar and a
naked woman on a Coca-Cola soft drink can. Whether the message is intentional or not,
Hagart deduces that it has an effect on the decision making process of the human brain. The
most important aspect of subliminal messages is their ability to influence desire and urge
rather than their ability to foster attention through conspicuous design that is consistent with
conventional advertising (Klimov, 2003). According to Hagart, the intention of subliminal
messages is to evoke a certain feeling rather than have the audience notice the nature of the
message. He emphasizes the significance of inconspicuousness of subliminal messages by
studying advertisements for a brand of cigarettes known a Kool. In all the examined
advertisements, a picture of a woman with admiration for a man with a packet of Kool
cigarettes in his hand is featured. In one picture the same woman apparently ignores a
gasoline pump attendant associated with gross phallic art, while in the other picture, the
setting is presumably a pub or a beer hall (Klimov, 2003). In these cases, cigarettes are
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associated with sexual attractiveness. Whether the messages are intentional or not, they
certainly have a meaning. Hagart also continues to explore the several Hollywood movies
such as The Negotiator and Disney’s Arabian nights based cartoons for sexual subliminal
messages (Klimov, 2003). Klimov is of the opinion that the world is inevitably hurtling
towards domination by the business authorities and their Hollywood associates. Subliminal
messages are some of the tools being used to this effect.
In one of Disney’s movies, Who Framed Roger Rabbit, Jessica’s dress is blown by
wind. Consequently, her dress rises up in an obviously provocative manner, and for a few
moments, her inner clothing seems to disappear. For that brief period, one can obviously
experience the indecent exposure of Jessica’s anatomy. In addition, Jessica’s dress is rather
scanty for a normal cartoon character (Klimov, 2003). For a cartoon movie intended for
children, rising dresses and obscene human anatomy are not the ideal items to include in the
picture for a responsible film maker. However, it is possible that the brief scene is intended to
influence children’s perception of the movie. Teenagers are likely to develop interest in such
a provocative movie (Klimov, 2003).
4. Media Literacy
The Media Literacy project documented an analysis of the effect of subliminal
messaging and further elaborated several possible solutions to the problem. This project
acknowledges the presence of subliminal messages and their effect on the world’s
populations (Gregory, 2012). Several strategies are outlined for the audience of any media
production to analyze and counter the effects of any subliminal messages. The main idea of
this project is participation in the media production (Gregory, 2012). Anyone in the audience
should avoid passive participation in media projects. Passive participation refers to the act of
observing whatever media presents without any critical analysis.
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Firstly, people have to be aware that all material presented by media companies is for
commercial purposes and may attempt to manipulate the decisions made by any individual
(Literacy, 2010). The audience has to know the media house or the producer of the said
content. This helps in deducing the intentions of the produce of the material. Secondly, the
audience must identify any aspect of subliminal messaging in the material (Literacy, 2010).
Moreover, one must be able to describe the truth about the issue in the media material.
Through such analysis, the audience can help create awareness of subliminal messaging. It is
through such awareness that people can encourage media personalities and companies to
avoid use of such deceptive tools.
Conclusion
Substantial evidence has been collected in the effort to identify incidences of
subliminal messaging and create awareness. It is undeniable that some material from media
companies and the film industry contain information which has a negative effect on the
audience. It may not be possible to establish whether the subliminal messages are signs of the
media trying to manipulate the opinion of the audience or just random accidents. However,
there is substantial evidence suggesting that Hollywood and Disney have consistently used
sexually explicit content to capture the attention of their audience. In other cases, films from
Hollywood have been cited to contain subliminal messages that promote racial bias.
Some governments acknowledge the presence of such activities by the film industry while
other authorities deny it on the basis of lack of substantial evidence and empirical evaluation.
Whether such claims are true or not, it is important to acknowledge the presence of
subliminal messages in films from Hollywood and Disney, which are the major players in the
film industry. This conclusion is drawn from logical examination of evidence collected after
empirical research.
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